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The views of local people sit at the heart of effective 

decision-making. Effective community engagement 

and planning necessitates understanding the views 

of local residents and businesses.

H E L L O  
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The importance of
localised research
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Traditional methods of engagement, such as public consultations, are an 

important tool for local engagement. However, these only capture the 

opinions of the most engaged people and can lead to the silent majority 

being overlooked in favour of a more vocal minority.

Savanta’s ability to engage with a representative cross-section of the local 

population allows you to understand the true nature of local attitudes. This 

allows you to design plans that have the support of the community, and 

create communications strategies that will resonate with local people. 
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Working effectively at a local level 
requires an understanding of the 
population in that area. Any 
decision-making process should be 
informed by robust evidence of what 
the local population think and want.

Achieving your objectives
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Inform local plans, 
initiatives or 
developments. 

Effective local engagement 
requires an understanding of the 
channels that people are 
receptive to, and the messages 
that will cut-through with them.

Develop and inform 
communications. 

When engaging with decision-
makers and senior stakeholders, 
it is essential to have reliable 
evidence of community support 
for your proposals.

Demonstrate local 
people’s attitudes. 

Tracking research means you can 
assess the progress of initiatives or 
developments, and whether these 
are delivering on their objectives. 
This in turn enables course-
correction as circumstances or 
opinions change.

Measure change 
over time. 

By enabling our clients to understand the views of particular local populations, we support 
them in achieving key organisational objectives.

Localised research lets you understand attitudes among a precise geographical 

area, which is essential to:



Accurately understanding the 
views of local populations and 
communities is essential to 
effective decision-making, 
whether on communications 
approaches, local strategies 
or planning developments.

“
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We will engage the people that matter most to 

your organisation, and provide you with the 

critical insights needed to take positive 

decisions. Whether your organisation is 

looking to develop a new local plan, improve 

the provision of services or deliver a new 

development, we will tailor the audience, 

discussions and reporting around your needs.

Who we speak to
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Audiences we access include: 

The local public. 

Local residents are frequently your most important stakeholders. We conduct 

research among local people that crucially is robust and representative, 

reaching those who would be excluded from other forms of public 

engagement, and providing an accurate picture of local attitudes.

Local businesses. 

The local business community is a crucial audience for any local strategy, from 

Council initiatives to planning developments. We can reach senior decision-

makers from firms based in specific areas.

Local stakeholders. 
From councillors to representatives of local community groups, sports clubs, 

residents associations and business groups, these community leaders are 

crucial stakeholders in decision-making.
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Representative online, 

telephone, face-to-face 

and postal surveys. 
We survey a representative sample of 

the local population, based on the 

latest ONS data. This means that 

your survey results accurately reflect 

the views of local 

residents, not just those who 

shout the loudest.

Focus groups, workshops 

and roundtables. 
In-depth qualitative research with 

residents allows us to understand 

attitudes in detail. With these, we can 

explore the drivers of opinions, test 

communications strategies, and get 

verbatim, in the room feedback on 

local plans.

Our methodologies
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Savanta deploys a range of techniques to give you 

the insight you need to make effective decisions.

S A V A N T A  T E C H N I Q U E S

In-depth opinion 

former interviews. 
Speaking one-on-one to local 

opinion formers allows us to 

access detailed and often 

unanticipated insights from

key influencers.

Nationwide surveys 

with localisable results. 
Using advanced regression 

techniques, we can offer a 

solution that allows you to 

understand consumers at hyper-

local level all over the country, 

rather than just focusing on a 

particular site.



By local authority area. 
To understand perceptions of 
residents in a particular council, 
whether to inform strategies, 
demonstrate support for your 
proposals or improve 
communications.

Targeting the people that 
matter most to you

Effective research means speaking to the people who matter. 
We have a range of techniques that allow us precisely to target 
your audience of interest.
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By constituency. If you are 
seeking to engage with an MP, 
providing evidence of their 
constituents’ views can be a 
powerful tool.

By other official geography. 
From town boundaries to 
government office regions.

By postcode. If you wish to 
focus in on a hyper-local 
audience, we can target residents 
of particular postcodes.

By radius around a point. . 
Ideal for understanding a local 
population based on proximity to 
a focal point, such as a new 
development.

By street / estate / other. Our 
extensive range of methodologies 
means we can target our research 
down to the level of individual 
streets or estates, to speak to the 
people who matter most to you.
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Why Savanta?
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Reputation and quality. 
Savanta are a founder member of the British Polling Council, an 

MRS member and one of the UK’s most high-profile pollsters. We 

deliver research of the highest quality that stands up to the 

extensive scrutiny that local research often comes under.

Deep sector and subject expertise. 
We can draw on experience from hundreds of similar studies for 

clients including local authorities, developers, housing associations, 

retailers and infrastructure organisations. No matter the brief, we 

have the experience, to deliver against your objectives.

Full range of research methodologies and audiences. 
We are method and audience-neutral. Rather than a one-size-fits-all 

approach, we create a bespoke research programme tailored to 

achieving your objectives.

On the cutting edge. 
We are always exploring new methodologies to drive greater value 

for our clients, such as our use of regression analysis to provide 

localised data from a nationwide survey.

In-depth analysis and action-focused recommendations. 
We do not just provide you with data and leave it at that. Our 

emphasis is on providing clear consultation and guidance to drive 

continuous improvement in our clients’ strategy, planning and 

communications.
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Greater London 
Authority (GLA)

C A S E  S T U D Y
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Investigation:

The Greater London Authority (GLA), known colloquially as City Hall, is the 
devolved regional governance body of London, with jurisdiction over both the 
City of London and the ceremonial county of Greater London. Headed up by the 
London Mayor, the GLA has a role in many areas of London life. 

Savanta has worked with the GLA on a number of projects since 2015, including 
evaluation of its collaborative street works programme, research among 
stakeholders of its Infrastructure Team, and a survey of London businesses 
about the impact of Brexit. The GLA Infrastructure Team has been leading a 
series of projects with a range of organisations to conduct street works 
collaboratively in order to minimise disruption. In 2019, the GLA commissioned 
Savanta to evaluate the impact of its collaborative street works pilot in Croydon. 

Implementation:

The project required a face-to-face 
approach to reach residents in a 
hyperlocal area of just a handful of 
streets. Savanta worked with the GLA 
team to identify the target area and 
conducted 50 interviews with local 
residents.

Savanta designed a detailed 
questionnaire to understand residents’ 
knowledge and awareness, and to test 
the impact of communications.

Impact:

The research identified that almost all 
Croydon residents that live locally to 
the roadworks on Epsom Road were 
satisfied with how they have been 
conducted, with around four in five 
saying there has been good access to 
pavements and crossings around the 
roadworks and that their utilities have 
not been affected by them. 

We provided hard evidence that the 
GLA’s collaborative approach is well-
received and of benefit to local 
residents. At the same time, we 
identified challenges in emphasising
the specific benefits of coordination.

The GLA since commissioned Savanta 
to conduct a similar study in Stoke 
Newington.

Testimonial:
“Savanta have supported the GLA 
Infrastructure Team with a number of 
projects to gauge public perceptions of 
streetworks schemes. The team are 
enthusiastic, helpful and highly 
competent in tailoring their approach to 
best respond to each scheme. Thanks to 
their insight and engaging reports, we 
are able to improve our collaborative 
strategy, and ultimately reduce 
congestion and disruption for London’s 
residents.” 
Jonathan Watson, Senior Project 
Officer – Strategic Coordination
GREATER LONDON AUTHORITY 



Environmental 
Services provider

C A S E  S T U D Y
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Investigation:

We have a successful and close-working relationship with the UK’s largest 
outsourced Environmental Services provider, running their tracker 
programme for 17 years.

This programme has expanded over time to include 16 continuous surveys  
in separate local authority areas. Assessing our client’s performance in 
terms of delivery of waste and street scene services.

Overall, this research is used to demonstrate continued improvement whilst 
highlighting local area needs and expectations to ensure services can be 
optimised at an individual council level.

Implementation:

The surveys are conducted with local 
residents via CATI interviewing. 
Representative samples are collected 
and, where required, weightings are 
applied to ensure data matches local 
demographic profiles from the Office of 
National Statistics. 

Sample sizes vary by Local Authority 
area, from 200 in the smaller samples 
to 500 per quarter for larger areas. 

A dynamic reporting tool and eye-
catching reports are used to 
disseminate the research findings and 
to drive engagement within the 
councils. 

Impact:

The research is used to ensure 
optimised service delivery in each 
individual area. In some areas our client 
has contractual obligations based on a 
payment to outcomes model and 
therefore performance within these 
projects has a direct link to revenue. 

Overall, as a direct impact of measures 
taken based on insights provided, core 
KPIs have demonstrated improvements 
in resident satisfaction with the 
services provided across the areas 
covered. 

The programme has also assisted our 
client in the bidding process for new 
contracts by evidencing the quality of 
their service provision and enabled 
them to cement their position as 
thought leaders within this space.



Our senior team has 
experience working on 
local research projects 
for clients including 
developers, councils, 
housing associations, 
retailers, airports and 
train operators.

Oliver oversees Savanta’s research in the 
public and third sectors, with particular 
expertise in local research for governmental 
organisations such as local authorities.

oliver.wright@savanta.com

Oliver Wright 
EVP

Steve King 
SVP

Freddie Alloh
Senior Consultant

Dr Nasreen Amin 
Senior Consultant

Core team
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As head of transport and services at Savanta, 
Steve has overseen hundreds of local research 
projects, with a particular focus on face-to-face 
research and the rail sector.
steve.king@savanta.com

Freddie works across a range of industries on 
targeted research, for clients including the 
GLA, Southampton Airport and the Earls Court 
Development Company.
freddie.alloh@savanta.com

A specialist in research among audiences with 
vulnerabilities, Nasreen focuses on delivering 
inclusive research programmes for public and 
private sector clients.
nasreem.amin@savanta.com
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James Rentoul
Director

James has extensive experience of conducting 
research to precise geographies, particularly for 
developers and infrastructure organisations. 
james.rentoul@savanta.com



New York

666 Third Ave,
7th Floor,
New York,
NY 10017
USA
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London

54 Bermondsey Street
London
SE1 3UD
UK


